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Abstract 

 

The paper discusses the popular-science style of National Geographic articles, the development of 

different kinds of newspaper heads and National Geographic headlines in English and in Polish, 

categorising the latter into regional and relational ones on the basis of the semantic criteria proposed by 

Schneider (2000) and revised by the author. In the classification specified by the author regional 

headlines consist of proper or common nouns, if they are not modiffied by an adjective or a deverbal 

noun.  The category of relational headlines is further subdivided into relational nouns, relational 

adjectives, relational prepositions and relational verbs, depending on whether the headlines include 

deverbal nouns, deverbal and evaluative adjectives, prepositions and finite or non-finite verbs (which 

may often be omitted). The material analysed consists of the headlines of one hundred fifty-one articles 

published in the English version of National Geographic (January 2013 – November 2014) and one 

hundred sixty-two headlines of the articles published in the Polish version of this magazine – National 

Geographic Polska  (January 2013 – November 2014). The headlines of all the articles published in the 

two language versions in the time period specified have been identified and analysed. The analysis shows 

that relational adjectives and relational nouns seem to be in the majority of National Geographic 

headlines in the American edition, while regional nouns make up more than half of the Polish headlines 

analysed. The two tendencies are connected with a descriptive character of the English headlines and a 

referential or informative character of the Polish ones. The research conducted is relevant for linguists, 

headline writers and those who are interested in journalism and mass media. 
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Introduction: Popular-science style and National  Geographic articles  

 

The popular science style may be perceived in various ways. The majority of scholars are of the 

opinion that this style is a subcategory of scientific style (Gajda 1982, Nocoń 1996). It may also 

be seen as a combination of certain elements of scientific style, with the elements of colloquial 
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language (Bartmiński 1981). Starzec (1999) also treats popular science style as a subcategory of 

scientific style. However, she emphasises the fact that there are also hybrid texts which contain 

elements of various styles, such as: scientific, journalistic, colloquial or artistic.  

Due to the variety of topics covered, a wide array of genres to choose from (article, essay, story, 

etc.), as well as a wide range of potential addressees, it is possible to enumerate only the most 

general features of the popular science style. Starzec (1999) mentiones subjectivity and 

expressiveness as two important aspects of this style, saying that they are in direct opposition to 

the objectivity of scientific style. Subjectivity in popular science texts is manifested by the 

author, for instance, by adopting a strategy of reducing the distance between the participants in 

communication, and by evaluating the facts presented. As Gajda (1982: 131) notes, this kind of 

subjectivity is also expressed lexically by using colloquial or emotionally-tinged expressions, 

evaluating words and phrases. Expressiveness in popular science texts is supported by syntactic 

structures which resemble spoken language. They also increase the pace of presenting the 

information, thus making the text more dynamic (Starzec 1999: 33).  

Other features exhibited by popular science texts are their concrete character (as opposed to the 

abstract nature of scientific texts) and the imagery used. It is noticeable in their lexis which is 

rich in metaphors, descriptions, as well as various comparisons that are to activate the reader’s 

imagination, background knowledge and life experience. All these expressions aim at translating 

abstract terms and notions into a concrete language. Therefore, popular science texts frequently 

contain comparisons, metaphors and synonyms (Starzec 1999).  

The texts in both versions of National Geographic (the American and the Polish one) represent 

popular scientific style; they both deal with similar subjects and discuss them in a similar way. In 

general, the subject matter of National Geographic articles concerns wildlife, different species of 

animals and plants, different tribes, scientific discoveries and geographical regions.While the 

English articles are written in an informal or semi-formal rather than formal style/register, which 
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is characterized by the use of informal expressions or idioms, the style of the Polish articles 

usually seems to be more formal (Pikor-Niedziałek, 2009). The main function of this journal is 

informative but the articles, and sometimes the headlines, also have expressive and conative 

functions because they often carry some emotional load or their authors try to influence the 

readers.  

In addition, headline writers use a wide range of devices to create a very specific style, which is 

sometimes called ‘headlinese’ (Verdonk 2002: 4). Their one-liners must put in a nutshell the 

main point of the news story they relate to and at the same time capture the reader’s attention. 

Therefore, the essential feature of headlines is their typographical make-up. They are usually in a 

larger and bolder typeface than the articles they introduce. As a result of the size of the print and 

the restricted space available in the layout of the page, ellipsis (which means that some words 

have been missed out) is very often a feature of the language of headlines. The result is a 

succinct, pungent style, which has a direct and powerful effect on the reader. It is noteworthy 

that the omissions can usually be recovered or guessed from the context.   

The research conducted on National Geographic headlines is relevant for linguists and headline 

writers since it is helpful in designing popular science headlines which are most acceptable in the 

two cultures. The analysis carried out by the author is based on the new classification of 

headlines proposed by Schneider (2000) who categorises them into regional and relational ones. 

The classification applied seems to be appropriate both for analysing and writing or designing 

magazine or newspaper headlines. 

Finally, the choice of National Geographic headlines is motovated by the fact that this 

magazine, published in many language versions,  is well known all around the world. The 

material analysed in the paper consists of the headlines of one hundred fifty-one articles 

published in the American version of National Geographic (January 2013 – November 2014) 

and one hundred sixty-two headlines of the articles published in National Geographic Polska 
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(January 2013 – November 2014). All the headlines of the articles published in this time period 

in the two language versions have been taken into consideration and analysed. 

 

1. Head types: Headings, headlines and crossheads 

 

Headlines are a very important aspect of modern newspapers and journals. For this reason 

they have been studied not only by journalists but also by linguists. Schneider (2000) uses the 

term head as the general term for headings, headlines and crossheads. According to her,  

Headings do not give any specific information about the content of the news stories 

following. They simply serve the purpose of better grouping the news and can be categorised 

into report headings and section headings. Headlines, in contrast, provide more or less detailed 

information about the content of an article, mostly by providing a short summary. Crossheads 

differ from both headings and headlines in that they do not appear at the top but in the middle of 

a section or an article. Hence, they usually function as heads of paragraphs (Schneider 2000: 48). 

Report headings in turn provide very general information concerning a report or an article. 

Schneider (2000: 48) notes that they most often give an article’s place and date of origin. In the 

case of National Geographic they seem to consist of the name of the author of the article and the 

name of the photographer whose pictues apper in the article. Section headings  refer “to the 

general content of the whole section of a newspaper.  The overall purpose of these headings, as 

mentioned above, is to group the news and to signal where an article or a section begins 

(Schneider 2000: 48)”. For example, the section heading taken from The Economist – The World 

in 2011 (the article Cooling the Earth) reads: “Don’t ignore the easier things”. In the case of 

National Geographic the paragraphs of some articles start with capital letters and these 

capitalised phrases may be treated as section headings, for example “THE STORY OF THE 

CENTRAL VALLEY of California is the story of much of the American West, and of other 
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inhabited deserts around the world” (National Geographic, October 2014, the article When the 

Snows Fail). The section headings discussed introuce the content of the paragraphs that follow. 

A headline in turn summarises the content of an article or a news story in a few words. White 

et al. (1993: 12) note that “the headline should tell you in a glance what the story is, or else 

intrigue you enough so you want to find out what it is by reading on”. Examples of National 

Geographic headlines are provided and discussed in detail in the sectionsthat follow. 

As far as crossheads are concerned, they emphasize the main subject matter of a paragraph of 

an article. Schneider (2000: 48) notes that “their function is to facilitate reading by providing 

short summaries of paragraphs within the body copy”. She further claims on the same page that 

“a special type of a crosshead is the inserted quote, a quotation printed in a larger type and 

placed in the body copy of an article. In contrast to most crossheads, it does not occur at the 

beginning of a paragraph but is placed in the middle of the text”.  Inserted quotes usually 

emphasize the most important point of the paragraph in which they are inserted. Both crossheads 

and inserted quotes can be found in National Geographic. Consider the examples: ‘At 10:58 

p.m. on July 19 a flatbed truck with 36 palm trees escorted by four policemen inched its way 

down the Champs-Elysees’ and a quote ‘‘ ‘When you have clouds, for a few minutes it is white 

as salt’ says Jean  Esselinck” (taken from the article Love and loss on the Seine, National 

Geographic, May 2014). Figure 1. below shows the classification of heads. 

                                                         heads 

 

 

headings                                        headlines                             crossheads 

       

 

report headings       section headings 

 



6 

 

6 

 

Figure 1.The classification of heads (Schneider 2000: 48). 

 

 

Schneider (2000: 49) claims that early 18th century newspapers had mainly report headings 

and very few section headings and that in the course of the 18th century,  the number of section 

headings increased. “Their function  – besides signalling where a section begins – was and still is 

to indicate the place or topic a section is about” (Schneider 2000: 49). Consequently, one can 

observe a shift from the source of news to the general topic of news.  

It is noteworthy that the first headline in the corpus of British newspapersi occurred in 1730 

(Schneider 2000: 52).  As has already been stated the function of a headline is to provides some 

concrete information on the topic of a given article. The next step was the introduction of 

crossheads, which were first used around 1900; inserted quotes in turn appeared in the British 

press at the end of the 20th century (Schneider 2000: 50). 

In sum, one can observe a change in the organisation of news material and the information 

provided in the heads. At first,  report headings were predominant, than a general thematic 

arrangement was introduced, i.e. section headings were used, and finally, a concrete thematic 

arrangement occurred, i.e. headlines and crossheads were used to provied the information about 

the content of an article or a paragraph (Schnheider 2000: 50). See Figure 2. 

 

 

 

 

 

  

 

                                                 
i As discovered by (Schneider, 2000). 
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Headings 
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Figure 2.Qualitative development of head types Schneider (2000: 50). 

 

According to Schneider (2000: 50), report and section headings, however, did not disappear 

copletely when the headlines were introduced. Section headings still exist and report headings 

have survived as attributions.  Their function, however, has changed since they usually add some 

information to the headline, which has become much more important. As has been stated 

National Geographic headings usually include names of journalists and photographers. 

 

2. Types of headlines 

 

Headline writing is a craft which makes news articles, newspapers and magazines either 

successful among the audience or not. Headline writers, however, are very often not the ones 

who write the articles (Marcinkevičiene 2008: 176). The popularity and readability of the article 

often depends on the headline which is its most representative part and can, therefore, be 

considered as the most important part of the journalistic style (Rich 2010: 259). It is possible to 

say that headlines are the ‘medium’ which communicates and interacts between the author and 

the reader (Bitiniene 2007: 62). They also have a very specific thematic function since they 

usually express the most important topic of the article (Dijk 1985: 69). Headlines represent the 

main ideas of the articles in a condensed form; thus, very often “a forcible and informative 

element’ is included, so that the headline could intrigue the reader” (Bitiniene 2007: 65) and 

capture his/her attention (Rich 2010: 259). Hence, two types of headlines could be identified 

(Marcinkevičiene 2008: 176): subject headlines (which define the subject of the article) and 

thesis headlines (which include the main thesis of an article and, therefore, allow the writer to 

present a subjective opinion).  

There are also other types of headlines (Saxena 2004: 45), e.g., commentative headlines 

(comments are embedded in the headline of the article), label headlines (the subject dominates 
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and the predicate is omitted), descriptive headlines (the main information is presented with a 

comment), etc. It is noteworthy that most  National Geographic headlines seem to be subject and 

label headlines; they do not include subjective comments (only descriptive comments are 

present) and they often consists of noun phrases which can be modified or premodified by other 

nouns or adjectives. The headlines analysed in the paper do not present the writer’s subjective 

opinions and only in exceptional cases one can identify verbs in these headlines (Failure is an 

Option or It Began in Chaos). 

Headline writers and translators should not forget the rules regarding how to make headlines eye-

catching and intriguing. First of all, headlines have to be neither too long nor too short, as they 

are usually characterised by the maximum of information and the minimum of space, and they 

should also include some specific keywords. According to Saxena (2006 : 48), headlines are 

characterised by the 5 ‘Ws’ (who, what, where, when and why) and ‘H’ (how) principle. As 

headlines have to be space saving, they need to reveal the most essential issues. A noun and a 

verb are quite important, while other parts of speech seem to make the headline more attractive 

to the reader. Therefore, as headline writers make efforts to write attractive headlines, translators 

have to do the same when adapting both the information and the headline to the expectations of 

the target reader. 

 

3. Nominal vs verbal headlines – the traditional view 

 

Apart from the number of words, the kind of words used in headlines should also be studied. 

Most studies have classified headlines in terms of nominal and verbal headlines (Maurer 1972, 

Simon-Vandenbergen 1981). They mainly focused on the absence or presence of a verb. Garst 

and Bernstein (1982: 93), for instance, claim that an interesting headline should contain a verb. 

Evans (1979: 26) argues that  “most headlines without a verb are only half alive. They tell the 
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reader nothing and produce the effect of dullness and monotony”. Similarly, Wimer and Brix 

(1983: 13) state that “the verb more than any other factor is the key to a successful headline.”  

This distinction between nominal and verbal headlines, however, poses some problems since 

different scholars categorise nominal and verbal structures differently. A headline of the Subject-

Complement or Omission-of-Copula type, for instance, has been classified as a verbal structure 

by Maurer (1972) (his example: Plane too slow) and Mardh (1980) (her example: Bus export a 

success). Simon-Vandenbergen (1981), however, counts these headlines as nominal structures 

(her examples: Emperor a war criminal, Unionist opposition uncertain).  

Schneider (2000: 56) claims that the classification into nominal and verbal structures seems to 

underestimate the semantic saspect of a headline since ‘nominal’ headlines can also express 

some kind of action. According to her, a different categorisation of headlines, discussed in the 

next section, might be useful.  

 

4. Methods section: Regional vs relational headlines – the new classification 

 

In order to explain the possible need of a new classification, Schneider (2000: 57) gives the 

following example: BARBAROUS MURDER OF A WIFE BY HER HUSBAND taken from the 

19th century newspaper called Bell’s Life in London  in 1830. “Traditionally, it would have been 

interpreted as a nominal structure. It can be argued, however, that despite the absence of a verb, a 

number of actions are expressed in this headline: a wife was killed, her husband killed her, and 

he did it in a barbarous way” (Schneider 2000: 57).  Here, action can be expressed by adjectives 

and prepositions: the murder was barbarous, it was the murder of a wife, and it was done by her 

husband. This example shows that actions can be expressed in different ways, by other means, 

not only by verbs. 
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Langacker (1995), for example, claims that apart from verbs, also prepositions and adjectives 

can express ‘relations’. The terminology which distinguishes between regional qualities 

(expressed by nouns) and relational qualities (expressed by verbs, adjectives and prepositions) is 

also used by Schneider (2000: 58). 

It has become clear that relations can be expressed without verbs, by means of prepositions 

and adjectives and that some types of nouns have relational qualities. “Structurally, circle and 

explosion are both regarded as nouns. Semantically, however, there is a distinction between 

them: circle refers to a region; explosion, in contrast, expresses a kind of action or relation 

(which is not surprising since explosion is a deverbal noun)” (Schneider 2000: 59).ii It needs to 

be noted at this point that relational nounsiii seem to be particularly frequent in headlines. 

To sum up, according to Schneider (2000: 58), “the proposed new classification of headlines 

concentrates on the distinction between regional qualities (expressed by proper and common 

nouns) and relational qualities (expressed by relational nouns, relational adjectives, relational 

prepositions and verbs)”, depending on whether the headlines include deverbal nouns, deverbal 

and evaluative adjectives, prepositions and finite or non-finite verbs (which may often be 

ellipted).  

In the classification applied here regional structures consist of proper nouns (Tom Paine), 

common nouns (The Weather), common nouns premodified by denominal adjectives (A Scotch 

Ghost) and common nouns in connection with the preposition of and/or the genetive (Countess of 

York’s Rout). These examples are seen as profiling a region, but do not indicate any relation in 

the sense of action. Almost all the headlines consisting of proper nouns have been counted as 

regional structures; the exception are proper nouns premodifed by a deverbal, evaluative or any 

other adjective (Crowded Everest or New, Old Libya) since they have been classified as 

                                                 
ii See Marchand (1972) and Quirk (1990). 
iii Langacker (1995: 218), in contrast, calls nouns such as uncle relational nouns because they express a kind of 

kinship relation. In the classification proposed by Schneider (2000), however, only nouns that express some action 

have been counted as relational nouns. 
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relational adjectives. In other words, all common or proper nouns premodified/modified by 

deverbal adjectives, evaluative or other adjectives have been counted as relational adjectives 

(Painted Elephants, New Species).  

     Relational nominal structures, in contrast, consist of deverbal nouns (Challenge, or Robbery), 

deverbal nouns that modify common or proper nouns or are modified by common nouns (Risk 

Takers, Afryka obfitości “Africa of abundance’, Rebirth of a Park, Pulse of the Congo or Class 

Reunion); the most relational type of them being gerunds or verbal nouns in -ing (Flogging or 

Chasing Longevity). As has already been mentioned realtional adjectives include deverbal 

adjectives (Destructive Fires), evaluative adjectives or all other adjectives (Narrow Escape). 

Relational prepositions are all prepositions other than of, the most relational type probably being 

local prepositions such as in. Relational verbs include finite verb forms (Deserted Girl Takes 

Poison), infinitives (Soldier’s Mum to Fly Free), participles (Skaters Drowned) and relational 

subject-complement structures (Bevan More Comfortable).  

     Finally, it needs to be noted that in the categorisation adopted by the author all the adjectives 

and all the nouns in the two languages that can be derived from (or are morphologically and 

semantically related to) verbs have been counted as deverbal adjectives and deverbal nouns. 

Consequently, the headlines consisting of deverbal nouns and deverbal adjectives have been 

categorised as relational nouns or relational adjectives respectively. If the headline consisted of a 

ralational (deverbal) adjective and a relational (deverbal) noun, it has been classified as a 

relational adjective (Tumbling Intruder).  

 

5. Regional and relational headlines in National Geographic (January 2013 – November 

2014) 
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In accordance with the basic distinction between regional and relational headlines, each 

headline was  classified as either (RG) or relational (RL). Relational headlines were further 

subdivided into headlines with relational nouns (RLN), relational adjectives (RLA), relational 

prepositions (RLPr) and verbs (PLV). iv Figure 3. Gives an overview of all types, including the 

numbers and examples. 

 

 

Regional 

Headlines (33 

headlines) 

Relational 

Headlines (118 headlines) 

RG 

Regional nouns (+ 

modifiers) 

RLN (43 

headlines) 

Relational nouns 

RLA (45 

headlines) 

Relational 

adjectives 

RLPr (18 

headlines) 

Relational 

prepositions 

RLV (12 

headlines) 

Relational verbs 

Roof of the World; 

Sultans of Streams; 

Midnight Gardens; 

Citizen Scientists; 

Historic Delaware; 

Manatee Mania; 

Wrangel Island; 

Turkey’s Birdman; 

Class Reunion; 

Crisis Mapper; 

Rain Forest Sale; 

Risk Takers; 

Ice Water Diver; 

Tusk Hunters; 

DIY Soccer; 

Chasing Longevity; 

Crowded Everest; 

Restless Genes; 

America’s New 

Oil; Bonobo’s 

Wild Side; Costal 

Norway; 

Crazy Far; 

Ultimate Trek; 

Back to Life; 

Rush for Red 

Gold; 

All the Way 

Down; 

Close-up on 

Mars; 

The War for 

Drones Take Off; 

Risk Takers Tell 

All; 

It Began in 

Chaos; 

Paradise 

Revisited;  

Failure is an 

                                                 
iv Although this classification seems to be mainly a semantic one, it needs to work with structures in order to 

categorize the headlines. However, the fact that some nouns or prepositions have been counted as regional and 

others as relational structures proves that the semantic classification clearly dominates the structural one. For 

example, the headline Crowded Everest has been classified as RLA (Relational adjective) because the proper noun 

Everest has been premodified by a deverbal adjective crowded. All other proper nouns, the ones not 

premodified/modified by deverbal or other adjectives or deverbal nouns,  have been clasiffied as regional headlines. 
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Grand Canal; 

The Life of Lions; 

Secrets of the Maya; 

North Korea; 

Ghost Cats; 

Kayapo Courage;  

Putin’s Party; 

Secrets of the Brain; 

Brunelleschi’s Dome; 

Yukon Gold Fever; 

No Place like Home; 

Land of Greenstone; 

Quicksilver Tuna; 

People of the Horse; 

A Tale of Two Atolls; 

Dogs of War; 

Puffin Therapy; 

The Wells of Memory; 

Empire of Rock; 

Gombe Family Album; 

50 Years of 

Wilderness; 

King Cretaceous; 

Lowcountry Legacy; 

Carnivore’s Dilema; 

Fertilizer Curse; 

Zimbabwe’s Voice; 

Element Hunters; 

Making New 

Materials; Prince 

of Prints; 

Whale Catch; 

Comeback Croc; 

Sugar Love; 

Caving In; 

Space Walker; 

Photo Power; 

Child Saver; 

Meltdown; 

Building the Ark; 

World of 

Explorers; 

Mystery of Risk; 

Rebirth of a Park; 

Antarctic Climb; 

Pulse of the Congo; 

Space Mountains; 

Space 

Archaeology; 

Star-Eater; 

Small, Small 

World; Europe’s 

Wild Men; 

Painted 

Elephants; New, 

Old Libya; 

A Healing Bite; 

New Species; 

Crusading Pilot; 

Last Song; 

Missing Ancestor; 

Rising Seas; 

Big Bird; A New 

America; 

The Last Storm; 

First Skiers; 

Tumbling 

Intruder; Last of 

the Whalers; 

Virtually 

Immortal; 

The Unlikely 

Warlus; First 

Australians; 

Changing Faces; 

Nigeria; 

Out of Eden; 

English by the 

Book; 

Living with 

Lions; 

Far From 

Home; 

Journey Without 

End; 

Legacy in Lace; 

Romans in 

France; 

Digging for 

Dinosaurs; 

Love on the 

Seine; 

Train for the 

Forgotten; 

Life Beyond 

Earth; 

Before 

Stonehenge; 

Sorrow on the 

Mountain. 

Option; 

Viki Jensen: Virus 

Catcher;vii 

Hay Beautiful; 

Excavation 

Impossible; 

Will the Walls 

Fall ?; 

Can Coal be 

Clean ?; 

Relations Go 

Gourmet; 

When the Snows 

Fail. 

 

                                                 
vii In these examples the verb ‘is’ has been omitted (Viki Jensen is Virus Catcher, Hay is Beautiful, Excavation is 

Impossible). 
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Monkey of Marocco. 

 

Feeding Nine 

Billion; 

The Ship-Breakers; 

Farming Better 

Fish; 

Well-Traveled 

Fruit; 

Rethinking Nero; 

Carving the Bird; 

Mindsuckers; 

The Art of 

Collection; 

Karma of the 

Crowd; 

Call of the Bloom; 

The Meaning of 

North; 

The Evolution of 

Diet; 

Sherpa Pride and 

Sacrifice. 

 

 

 

 

Grounded Art; 

Visual Village; 

Prince of 

Precious; 

Changing Faces; 

Once Uponv a 

Dragon; 

Impossible Rock; 

Cosmic Dawn; 

Wild Obsession; 

The Generous 

Gulf; 

Untouched; 

The Next 

Breadbasket; 

Big Fish; 

Divided 

Kingdom; 

A World Apartvi; 

The Next Green 

Revolution; 

Medieval 

Mountain Tourist; 

The New Face of 

Hunger; 

                                                 
v This adverbial of time is used in the sense of the adjective ‘late, from the past’, so the haedline has been classified 

as a RLA. 
vi The adverb apart has been used in the headline in the sense of the adjective ‘different’. 
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The Evolution of 

Diet; 

The Nuclear 

Tourist. 

 

 

 

Figure 3. Regional and relational headlines in National Geographic articles (January 2013 – 

November 2014). 

 

As illustrated in Figure 3., regional structures consist of proper nouns (North Korea), 

common nouns (Citizen Scientists), common nouns premodified by denominal adjectives 

(Manatee Mania) and common or proper nouns in connection with the preposition of and/or the 

genitive (Roof of the World, Secrets of the Maya). All these examples are seen as profiling a 

region, but they do not indicate any relation in the sense of action. 

Relational nominal structures, in contrast, consist of deverbal nouns (sometimes in 

combination with proper nouns, i.e. Antarctic Climb), the most relational type of them being 

gerunds or verbal nouns (Quirk 1990)  ending with  - ing or – er (Chasing Longevity, Risk 

Takers). Relational adjectives include deverbal adjectives (A Healing Bite) or other kinds of 

adjectives (Restless Genes). Relational prepositions are all prepositions other than of, the most 

relational type probably being local prepositions (Out of Eden). Relational verbs include finite 

verb forms (Risk Takers Tell All), infinitives, participles and relational subject-complement 

structures (Excavation Impossible). In a number of cases, more than one type occurred. In those 

cases, the most advanced, i.e. the most relational, element of the headline was tagged. For 

example, the headline The Hidden World of the Great War, in spite of being a genetive 

construction including common nouns, has been classified as RLA (relational adjective) since its 
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most relational elements are: the deverbal adjective hidden and the adjective great in the proper 

noun Great War. Similarly, the headlines The New Face of Hunger and Call of the Bloom have 

been categorised as relational adjective and relational noun headlines because of the presence of 

the evaluative adjective new and the deverbal noun call respectively. 

Finally, in National Geographic (January 2013 – November 2014) one can identify one 

hundred fifty-one headlines altogether; thirty-three of them are reginal ones and one hundred 

eighteen are relational ones. Within the relational ones one can identify forty-three headlines that 

include relational nouns, forty-five including relational adjectives, eighteen including relational 

prepositions and twelve including relational verbs. These numerical values (the overwhelming 

majority of relational headlines – one hundred eighteen out of one hundred fifty-one of all the 

headlines) lead to the conclusion that the descriptive, rather than purely referential or informative 

function, is emphasised in the case of the American National Geographic headlines. 

 

6. Regional and relational headlines in National Geographic Polska (January 2013 – 

November 2014) 

 

In accordance with the distinction between regional and relational headlines discussed in 

section 4, each headline was classified as either (RG) or relational (RL). Relational headlines 

were further subdivided into headlines with relational nouns (RLN), relational adjectives (RLA), 

relational prepositions (RLPr) and verbs (PLV). Figure 4. Gives an overview of all types, 

including the numbers and examples. 

 

Regional 

Headlines (90 headlines) 

Relational 

Headlines (72 headlines) 
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RG 

Regional nouns (+ 

modifiers) 

RLN (11 

headlines) 

Relational nouns 

RLA (35 

headlines) 

Relational 

adjectives 

RLPr (22 

headlines) 

Relational 

prepositions 

RLV (4 

headlines) 

Relational 

verbs 

Wywiad, Grzyby, 

Portfolio, Biskupin, 

Mikroby, Król lew, 

Yasuni, Lwy i ludzie, 

Fotoreportaż, Nigeria, 

Pigmeje, Cenoty Majów, 

Libia, Jad,  

Sekwoje, Rzeka Klamath, 

Czas dronów, Kinszasa, 

Puszczyk uralski, Cukier, 

Włosy, Kazuary, 

Chiny, Antarktyda, 

Cywilizacje, Tongariro, 

Piramidy,  

Mamuty, Twarze Ameryki, 

Machoń, Korea Północna, 

Manaty,  

Narkotyki, Królowe Egiptu, 

Chiński kanał, Medycyna, 

Długowieczność, Puma, 

Wywiad, Bielizna, 

Sekrety wzrostu, 

Savoir-vivre, 

Władcy umysłów, 

Przenawożenie, 

Wyścig natury, 

Pierwiastkowanie, 

Wiwat porażka. 

Piękno ciała, 

Puszcze złota, 

Zagadki kosmosu, 

Afryka obfitości. 

Niespokojne geny, 

Obłednie daleko, 

Dziki korytarz, 

Wsciekła pogoda, 

Teatr boży, 

Nocne ogrody, 

Czarna despotia, 

Mamut jak nowy, 

Rajskie ptaki, 

Kosmiczne dno, 

Wielki potop, 

Wielki konkurs 

fotograficzny, 

Cyfrowa wioska, 

Fotograficzne zoo, 

Ostatnia pogon, 

Zabytek cyfrowy, 

Romskie pałace, 

Zielona inwazja, 

Parki 

inaczej,viiiCuda 

Przez Amerykę, 

W nieznane, 

Ropa z łupków, 

Piłka z 

odpadków, 

Ból na życzenie, 

Chaos w 

układzie, 

Narciarze z 

Ałtaju, Oman na 

żywca, Chleb na 

pustyni, Smok z 

Komodo, Łódź z 

Arles, Plan dla 

9 mld, Na falach 

Sekwany, 

Lekarze na 

torach, Dookoła 

świata, Jak Taj z 

Tajem, Morza 

do uprawy, 

Jedz z głową, 

Obejść świat, 

Co je świat ?, 

Kiedy śnieg 

zawodzi. 

                                                 
viii The adverb inaczej ‘differently’ in the heddline Parki inaczej has been classified as the RLA (relational adjective) 

in the analysis since it is used in the sense of the adjective ‘different’ and adverbs were very infrequent in the 

material analysed.  
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Everest, Kaniony Australii, 

Wielorybnicy, Mars, 

Gorongosa, Hazard, 

Macierzyństwo, Aborygeni, 

Tunele Gazy, Dieta paelo, 

Afganistan, Kayapo, Soczi 

Putina, Mount Erebus, Góry 

Stołowe, Birma, Mózg, 

Morsy, Katedra, Święto 

Dzbana, Jukon, Kambodża, 

Lista UNESCO, Damaszek, 

Wikingowie, Tuńczyk, Wyspa 

Wrangla, Poczet przodków, 

Planeta małp, Jaskinia 

Denisowa, Sudan, Indiańskie 

ziemie, Raj dinozaurów, 

Bangladesz, Grobowiec 

Wari, Psy wojny, 

Rohingjowie, Maskonury, 

Cuda natury, Ludzie i konie, 

Plemiona, Podziemia wojny, 

Głuptaki, Transylwania, 

Neron, Minnesita Keillora, 

Król spinozaur, Bogowie 

Indii, Szerpowie, Dylemat 

mięsożercy. 

 

żywej inżynierii, 

Czarne dziury, 

Dziki Europejczyk, 

Ostatni śpiew, 

Strażacki nos, 

Miedziane złoto, 

Żywy kosmos, 

Taaka ryba, 

Głodna Ameryka, 

Owadzia sesja, 

Podwodny skarb, 

Dieta jaskiniowa, 

Turystyka 

nuklearna, Druga 

zielona rewolucja, 

Zwierzęce zombi, 

Odzyskana 

przyroda Karoliny. 

 

Wyprawa do 

średniowiecza, 

Malowidła z 

Faras, Afryka 

po chińsku, 

Małpy z 

Maroka, Miasto 

z neolitu. 
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Figure 4. Regional and relational headlines in National Geographic Poska articles (January 

2013 – November 2014). 

As illustrated in Figure 4., regional structures consist of proper nouns (Afganistan), common 

nouns (Sekwoje) and common nouns in the genitive case (Kaniony Australli, Królowe Egiptu). 

All these examples are seen as profiling a region, but they do not indicate any relation in the 

sense of action. 

Relational nominal structures, in contrast, consist of deverbal nouns (Sekrety wzrostu, Wyścig 

natury), the most relational type of them being gerunds (Quirk 1990) (Pierwiastkowanie, 

Przenawożenie). Relational adjectives include deverbal adjectives (Wściekła pogoda), evaluative 

or other kinds of adjectives (Obłednie daleko, Niespokojne geny). Relational prepositions are all 

kinds of prepositions, the most relational type probably being local prepositions (Chaos w 

układzie). Relational verbs include finite verb forms (Jedz zgłową) and infinitives (Obejść świat). 

Finally, in National Geographic Polska (January 2013 – November 2014) one can identify 

one hundred and sixty-two headlines altogether; ninety of them are reginal ones and seventy-two 

are relational ones. Within the relational ones one can identify eleven headlines that include 

relational nouns, thirty-five ones including relational adjectives, twenty-two including relational 

prepositions and four including relational verbs. These numerical values (the majority of regional 

headlines – ninety out of one hundred and sixty-two of all the headlines) lead to the conclusion 

that the referential or informative functions are emphasised in the case of Polish National 

Geographic headlines. 

 

7. Regional and relational headlines in National Geographic and National Geographic 

Polska – discussion of results. 
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The two tables below show the results of the analysis of the headlines of all the articles 

published from January 2013 to November 2014 in the two language versions. 

 

 

Regional 

Headlines (33 

headlines) 22% 

Relational 

Headlines (118 headlines) 78% 

RG 

Regional nouns (+ 

modifiers) 

RLN (43 

headlines) 28% 

Relational nouns 

RLA (45 

headlines) 30% 

Relational 

adjectives 

RLPr (18 

headlines) 12% 

Relational 

prepositions 

RLV (12 

headlines) 8% 

Relational verbs 

 

Figure 5. Regional and relational headlines in National Geographic articles (January 2013 – 

November 2014). 

 

Regional 

Headlines (90 headlines) 55% 

Relational 

Headlines (72 headlines) 45% 

RG 

Regional nouns (+ modifiers)  

RLN (11 

headlines) 7% 

Relational nouns 

RLA (35 

headlines) 22% 

Relational 

adjectives 

RLPr (22 

headlines) 14% 

Relational 

prepositions 

RLV (4 

headlines) 

2% 

Relational 

verbs 

 

Figure 6. Regional and relational headlines in National Geographic Poska articles (January 2013 – 

November 2014). 
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The first table shows that even though regional headlines seem to be in the minority as far as 

the American version of National Geographic is concerned (out of one hundred fifty-one 

headlines of the articles published from January 2013 to November 2014 thirty-three (22%) are 

regional headlines, which is almost a quarter of all the headlines analysed), they are not 

infrequent. This should be attributed to the fact that this popular science journal discusses 

different geographical regions, tribes, wildlife or more specifically different species of animals 

and plants, as well as some scientific discoveries. These are the areas of life in which the use of 

proper nouns is frequent.  

With regard to relational headlines of the American version in turn, forty-three relational 

nouns (28%), forty-five relational adjectives (30%), eighteen relational prepositions (12%) and 

twelve relational verbs (8%) have been identified in the material analysed. This clearly shows 

that relational adjectives and relational nouns seem to be in the majority of National Geographic 

headlines. This tendency is connected with both a descriptive and a referential character of the 

headlines published in this magazine.  

The second table in turn shows that the referential or informative function of Polish headlines 

should be emphasised in the case of National Geographic Polska since as many as ninety 

instances of regional headlines (55%) have been identied in the Polish material analysed. As far 

as relational headlines are concerned, eleven relational nouns (7%), thirty-five relational 

adjectives (22%), twenty-two ralational prepositions (14%) and four relational verbs (2%) have 

been been identied. The analysis shows that relational adjectives are in the majority, which may 

be attributed to the descriptive character of Polish headlines. 

To sum up, there is a noticable difference between English and Polish headlines in this 

magazine; the majority of the former ones are relational, while the latter ones are mostly 

regional, which determies their slightly different function in the two cultures. English headlines 

are usually longer and more descriptive in character, while Polish ones are shorter (consisting of 
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a word or two) and, in the majority of cases, they have a referential and informative or clarifying 

function. This tendency seems to be connected with the stylistic differences between Polish and 

Anglo-Saxon traditions of popular-science journalism; the former one seems to be more science-

oriented, while the latter one seems to be more informal in register and more popular in character 

(Pikor-Niedziałek 2009). 

 

Conclusions 

 

In National Geographic articles section headings, describing the general content of the 

magaznie sections, are usually marked by capital letters that start some sections of the articles. 

Crossheads and inserted quotes can also be found in this journal. As far as report headings in 

turn are concerned, they are present in a different form. In the case of National Geographic they 

seem to consist of the name of the author of the article and the name of the photographer whose 

pictues apper in a given article.  

When it comes to headlines, to make them attractive headline writers must put in a nutshell 

the main point of the news story they relate to and at the same time capture the reader’s attention 

(Verdonk 2002: 4). To study their internal structure the traditional two-fold distinction between 

nominal and verbal headlines has to be replaced by the semantic classification in terms of 

regional and relational ones, as proposed by Schneider (2000) and specified by the author of the 

paper in the methods section. There is a noticable difference between English and Polish 

headlines in this magazine (Pikor-Niedziałek 2014);ix the majority of the former ones are 

relational while the latter ones are mostly regional ones. English headlines are usually longer and 

more descriptive in character while Polish ones are shorter (consisting of a word or two), more 

clarifying in nature. In the majority of cases, they have a referential and informative function. 

                                                 
ix The initial study of National Geographic headlines was carried out by the author in the artcile published in 2014. 

The anlytical material is extended in this paper, but the classification of the headlines differs in some respects from 

the one applied earlier. 
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This phenomenon may be connected with the stylistic differences between Polish and Anglo-

Saxon traditions of popular-science journalism. The former one seems to be more science-

oriented, while the latter one seems to be more informal in register and more popular in character 

(Pikor-Niedziałek 2009). 

It is worth mentioning that National Geographic headlines are subject, label and descriptive 

headlines since they do not include subjective comments and they often consist of noun phrases 

(modified or not). To conclude, it will be interesting to investigate the internal structure of 

headlines of some other popular science journals or analyse and compare the semantic structure 

of National Geographic headlines in other languages and cultures. 
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